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2. Cross-cultural variation in metaphor
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There are many universal metaphors in languages, usu. based on our bodily experience. However, they often have different realizations in different languages/cultures.

The possible types of cross-cultural variation in metaphor usage:

1) a metaphor is universal but its specific realization in different languages/cultures is different

2) A culture uses a set of different source domains for a particular target domain.
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4) There are differences with regard to value judgments associated with the source or target domains. 

5) The set of conceptual metaphors for a particular target domain is roughly the same in two languages/cultures, but one language/culture shows a clear preference for some of the conceptual metaphors that are employed.

6) Some metaphors are unique to a given language/culture (both source and target domain).  

1) a metaphor is universal but its specific realization in different languages/cultures is different

Life is a journey.  

A near universal metaphor, but in different cultures different vehicles play different roles.  Ships and coaches are important vehicles in Western culture (esp. in the last few centuries, and language is always a bit conservative), and there are many metaphorical expressions reflecting it.  

In China, the cart is the most common vehicle in everyday life and it is used in metaphorical linguistic expressions. 

Animal metaphors 

The image schemas of animals are widely used in metaphors.  

But it is not real animals but rather our cultural knowledge about them.  

Often people use metaphorical linguistic expressions using animal as a source domain without having any direct contact with the animal in their life. 

In Western culture there is the cultural model of the lion as being a noble and courageous animal.  It is very old, exemplified by the classic example Achilles is a lion. 

This metaphor is understood by people in China, because lion is culturally perceived in the same way.  However, it is not a typical Chinese expression and this metaphor (a human being is a lion) is not richly manifested in Chinese. Instead, the image schema of a tiger is used to symbolize courage.

The metaphor a human being is an animal is shared, but on the specific level of mapping the animals and their characteristics we can spot differences.

Conceptualization of anger

The way anger is conceptualized is similar in different cultures on the general level: anger is heat and it is contained in a pressurized container.  There are differences in the details:

· in Japanese culture the container is the belly (hara) anger is in the belly
· in China it is not fluid but gas that is contained 

e.g. He has gas in his heart. He holds back a belly of gas.

· In Zulu anger is in the heart (that cannot contain too many emotions)

Kövecses calls such metaphors congruent metaphors, because the specific metaphors are filled out by each culture in congruence with the generic schema.  
2) A culture uses a set of different source domains for a particular target domain.  Different cultural models are reflected in this way.

· Happiness in Chinese can be conceptualized as flowers in the heart (apart from many other metaphors analogous to what we have in English).  On the other hand the metaphor being happy is being off the ground does not exist in Chinese.

· The concept of life conceptualized as a string.  Marginally existing in Western culture (the Greek mythology image of the three Fates spinning and cutting the thread of life).  But in Hmong, a language spoken in Thailand and Laos, this conceptualization is the dominating one.

· In Korean there is a metaphorical proverb “Small peppers are sharper”.  [image: image1.emf]
· Many culture-specific metaphors originate from the unique social customs of their users. Chinese people, for example, love watching Beijing Opera either in grand theatres or small teahouses as a form of entertainment in their spare time and know very well the props and techniques that are involved. This widespread familiarity with their “national opera” has led to quite a few culturally unique metaphors where certain details of the art are used as vehicles to illustrate other aspects of life:

· to appear in dragon designs worn by groups of soldiers or attendants in Beijing Opera <to play a minor or insignificant role in a group activity>

· to wear the red mask of the hero in Beijing Opera <to pretend to be generous and kind>

· to wear the white mask of the villain in Beijing Opera <to pretend to be harsh and severe>

It is a popular belief among Chinese people that at least one of the two parents in a family has to wear the white mask in front of their children so that the latter are properly disciplined.

· Another case in point is the long tradition of Buddhism and its practice of monastic life in China.

· Never burn incense when all is well but clasp to Buddha’s feet when in stress. (Make no effort until the last minute.)

· Go on tolling the bell as long as one is a monk. (Take a passive attitude towards one’s work.)

· A Buddha’s mouth but a viper’s heart (honey words with evil intent)

3) A culture uses a particular source domain for the conceptualization of a set of different target domains

Example 1: building as a source domain

THEORIES ARE BUILDINGS

Increasingly, scientific knowledge is constructed by small numbers of specialized workers.

McCarthy demolishes the romantic myth of the Wild West.

She lay back for a few moments contemplating the ruins of her idealism and her innocence.

... the advance that laid the foundations for modern science. 
Our view, he said, is that these claims are entirely without foundation.

My faith was rocked to its foundations.

The second half of the chapter builds on previous discussion of change and differentiation in home ownership.

RELATIONSHIPS ARE BUILDINGS

Since then the two have built a solid relationship.

You can help lay the foundations for a good relationship between your children by preparing your older child in advance for the new baby.

A CAREER IS A BUILDING

Government grants have enabled a number of the top names in British sport to build a successful career.

Her career was in ruins.

A COMPANY IS A BUILDING

Ten years ago, he and a partner set up on their own and built up a successful fashion company.

ECONOMIC SYSTEMS ARE BUILDINGS

With its economy in ruins, it can't afford to involve itself in military action.

There is no painless way to get inflation down. We now have an excellent foundation on which to build.

SOCIAL GROUPS ARE BUILDINGS

He's about to rock the foundations of the literary establishment with his novel.

By early afternoon queues were already building up.

A LIFE IS A BUILDING

Now another young woman's life is in ruins after an appalling attack.

The same scope of the source domain was found for Japanese and Portuguese.  In Tunisian Arabic there were no counterparts in the metaphor RELATIONSHIPS ARE BUILDINGS but little is talked about relationships between people in general.
Example 2: tree as a source domain

Tree (or plant) anatomy as a source domain is near universal, but we can find interesting differences among some of the extensions that different languages make.  The study covered: English, Japanese, Indonesian, Maori and Hawaiian.  And it investigated the use that these languages and cultures make of parts of the tree/plant.

a) root (korzeń)

b) stem (trunk) (pień)

c) branch (twig) (gałąź, odgałęzienie)

d) leaf (liść)

e) flower (kwiat, kwitnienie)

f) seed (nasiono)

g) fruit (owoc)

First students write all associations they have with these words in their native tongues (what are the domains of extension?) 

root

the sense of cause, origin, essence -- in all investigated languages;

stem (trunk)

the most voluminous part, the support – English (the main part of the body), in Indonesian means “main” – a rain cloud, a main stream of a river, 

but in Hawaiian it is merged with the root and means the beginning

branch (twig)

subordinate part, linked with the rest

Japanese – side road, and crossroads, branch of a river (Maori as well), branch of a story,

Maori – childless=without branches

leaf

reference made to their flat shape, light weight, mobility in the wind

English: leaf of the window, of a board

Indonesian; leaf of a paddle, leaf of the ear

Maori: leaf of a weapon

Hawaiian: leaf of the tongue

(Polish does not seem to elaborate this part of the tree)

flower

reference made to a) their beauty, colour, fragrance; b) climax of growth

· decorativeness: English—flowers of speech; Japanese—fireworks=flowers of fire; Indonesian—flattery=flowers of lips; 

· something remarkable: Japanese—a popular person; 

· sth precious: Indonesian—money interest=flower of money

· sth done for pleasure: Indonesian—sweets=flower of sugar; 

In all languages flower is a synonym of a woman or anything typically feminine.

fruit

reference made to the final product of one vegetative cycle

The widest range in Indonesian: conversation—fruit of the mouth; sweetheart—fruit of the heart, a gift—fruit of the hand.

seed

the end and the beginning of the next cycle; the seed symbolizes concentrated vital force and promise of future life. The metaphors are similar in all the investigated languages (refer to source/origin, descent, offspring and progeny), e.g. Maori—the word for seed means also a relative living among a distant tribe.

Observation: the scope of metaphors may be narrowed or extended in different languages. 

4) There are differences with regard to value judgments associated with the source or target domains. 

Dragon and phoenix in Chinese 

In Chinese culture, dragon and phoenix are two royal animals, which symbolize king and queen. The images of dragon and phoenix are deeply rooted in many aspects of Chinese culture, although two sorts of animals do not exist in the real world. Even nowadays, many parents in China hope that their sons will become dragons, and their daughters will become phoenixes in the future. However, in western culture, a dragon is an image of a monster. In traditional western culture, a dragon is a large fierce imaginary animal with wings and a long tail, and fire comes out of its mouth. A phoenix is also an imaginary bird that sets fire to itself every 500 years and was born again, rising from its ashes. Thus, such Chinese metaphorical expressions about dragons and phoenixes would be unacceptable to western culture. This difference reflects the different value systems in Chinese culture and western culture.

5) The set of conceptual metaphors for a particular target domain is roughly the same in two languages/cultures, but one language/culture shows a clear preference for some of the conceptual metaphors that are employed.

Metaphors of life
Metaphors of life in American English and Hunagarian.
[image: image2.png]TABLE 4.1. Life Metaphors for Hungarians and Americans

American Hungarian
1. LIFE IS A PRECIOUS POSSESSION LIFE IS A STRUGGLE/WAR
2. LIFE IS A GAME LIFE IS A COMPROMISE
3. LIFE IS A JOURNEY LIFE IS A JOURNEY
4. LIFE IS A CONTAINER LIFE IS A GIFT
5. LIFE IS A GAMBLE LIFE IS A POSSIBILITY
6. LIFE IS A COMPROMISE LIFE IS A PUZZLE
7. LIFE IS AN EXPERIMENT LIFE IS A LABYRINTH
8. LIFE IS A TEST LIFE IS A GAME
9. LIFE IS WAR LIFE 1S FREEDOM

10. LIFE IS PLAY LIFE IS A CHALLENGE

Source: Koves, 2002.




The Table shows 

· many of the conceptual metaphors the American and Hungarian subjects used are shared. 

· The numbering indicates frequency of use of a particular conceptual metaphor. 
· the source domains of GAME, JOURNEY, COMPROMISE, and WAR are shared.
· Furthermore, the source of PRECIOUS POSSESSION is very close to that of GIFT, thus potentially increasing the number of shared source domains for the concept of LIFE. 
· the most common metaphors on the American side, in descending order, were PRECIOUS POSSESSION, GAME, and JOURNEY, 
· whereas on the Hungarian side they were STRUGGLE/WAR, COMPROMISE, and JOURNEY. 
· most Americans were talking about life as being the most precious commodity, something that we have to cherish and take care of, something precious underestimated by others; valuing and admiring life; a wonderful, beautiful, and dear thing, 
· most Hungarians were talking about life as battles that have to be won, people having to fight throughout life, people always having to prove and fight, which is exhausting and tiring most of the time. 
· Americans were talking about the stakes being high and people having to watch what they risk, in case they lose it; people sometimes keeping the rules and playing] the right way; people enjoying and making their life as good as possible within the limits and rules of this game, 
· Hungarians were talking about people having to give up their big dreams, accepting life as it is given to them, adjusting to the possibilities, and the im​portance of being not dissatisfied. 
· they both used the JOURNEY metaphor, saying on the American side that we travel through life, look back on the road, having to keep moving, and striving to reach our destina​tion in life, and saying on the Hungarian side that life is a big journey, the roads sometimes being bumpy, and that in life the right and best path is not indicated.

In other words, where Americans talked about a precious possession in connection with life, Hungarians talked about war and struggle, and where Americans viewed life as a game, Hungarians viewed it as a compromise. They both conceptualized life as a journey. Even more importantly, the idea of life's being a precious possession figured first for the 20 Americans, whereas the most similar Hungarian counterpart, life as a gift, ranked only fourth. Furthermore, the American notion of life's being a game, which was second in rank, showed up only in eighth position among the Hungarians. Finally, the Hungarian view of life as a compromise, which was second most important for them, was only sixth among the Americans.

Although the metaphors are shared, the preferences differ.  The difference is not in availability of metaphors but preferences.  It also means that the Hungarians would understand American metaphors even if they would not choose them as first in their own speech.

6) Some metaphors are unique to a given language/culture (both source and target domain).  

If the qualities of a plant indigenous to India is used to describe the characteristics of an Indian god or goddess then both source and target are unique to both Hindu language and culture.  

Concluding remarks:

· Different cultures make use of different source domains and the same source domain can have a different range. 

· But metaphors are always consistent with its culture.

· It makes understanding a language without learning about culture problematic.

· It also creates problems for translators: should we preserve the original metaphor and provide an additional explanation or should we change the metaphor and provide a new one close to our culture?



3. Within-culture variation in metaphor (Kövecses 2005, Metaphor in Culture)



The variation in metaphors across different cultures was to be expected.  

The question is: are there differences in metaphors within one culture?

The answer is yes.  This is because no culture is monolithic.  There are many dimensions to any culture: social, ethnic, regional, religious etc. that make up a given culture.  They differ for groups of people, they are responsible for differences in experience of groups of people, and so they give rise to different metaphors within one culture.

The social variations in language are a known fact in sociolinguistics and anthropological linguistics.  What is currently investigated is how these social variables manifest themselves in metaphorical language.

1) The social dimension

The social dimension includes differentiation into:

· men/women

· young/old

· middle class/working class

It is known from sociological studies that there are subtle differences along these parameters. Women more than men tend to use the standard variety of a language (e.g. fewer cases of double negation) and generally choose the prestigious form.  Young people tend to choose the lower variety of a language. They also speak faster, and their pronunciation is less careful/distinct.  In the English-speaking community, the speech of a middle class older women is very much different than a working class teenage boy.  Almost to the point of lack of comprehension.  

How these parameters influence metaphorical conceptualization is yet to be fully investigated.

A few observations concerning the parameter of sex.

a) How man talk about women and women about men

In English-speaking countries it is common for man to describe women using expressions such as bunny, kitten, bird, chick, cookie, dish, sweetie pie. These expressions assume the metaphors:

Women are small furry animals

Women are birds

Women are sweet food

These metaphors do not occur when women talk about man, or at least less frequently (e.g. men are food is limited to sexual context, if animal then big animal). 

Similar evidence is provided by Japanese culture, in which women are conceptualized in ways that men are not, e.g. women can be conceptualized as a commodity.

b) How men and women talk about the world

The evidence from the investigation of two different metaphorical images of the American frontier found in literature and press in the years 1630-1860.  Men thought about of the frontier as a virgin land to be taken.  Women – as a garden to be cultivated.

2) The ethnic dimension

Ethnic groups usually represent different metaphorical conceptualizations.  The situation is analogous to foreigners transferring the metaphors of their native tongue onto the language they learn.

The area is to be investigated.  Some studies have been done on Black English Vernacular.

3) The regional dimension

Regional varieties of the same language also reveal metaphor variation.  It is to be expected that different environment and lifestyle become manifested in language.

Two examples are given: American English and Afrikaans (Dutch spoken in South Africa).

English brought to America in the 19th c. by settlers has undergone influence of the new environment, new activities people engaged in and new challenges they faced.  American English is believed to be more creative, metaphorical and fresh than British English and beginning with the 19th c. it has influenced English more British English.

There are number of metaphorical expressions and idioms which have specifically originated in America but they crossed the Atlantic and became the general stock.

Examples: lightning rod, spelling bee, to be on the fence (to be undecided or uncommitted in respect to two opposing parties or policies), to bark up the wrong tree, to face the music, to fly off the handle, to go on the war path, to bury the hatchet, etc.  

Some of these expressions preserve the frontier spirit about them.

The case of Afrikaans.

A systematic study of Dutch and Afrikaans metaphorical expressions based on the source domain of nature was carried.  

In Dutch the typical natural setting of Holland and European countries was used as the source domain, that is images of water, light, shadow, lightning, sand, stars, winds, clouds, and the like.  Interestingly, Dutch nature metaphors are almost never based on animals.  Generally, the images are rather calm and peaceful.

In contrast, Afrikaans Dutch metaphors are based both on animals and forceful images of nature.  

The physical environment has a profound impact on metaphorical conceptualization of a language.
4) The style dimension

By style we understand here the communicative setting, subject matter, medium, audience, level of formality, etc.  We realize that the fact whether we speak or write influences our style, who our listener is is also important, the general subject matter of the discourse also is relevant.

Example 1:

Cougars drown Beavers. Cowboys corral Buffaloes. Air Force torpedoes the Navy.  Clemson cooks Rice.

These are the names of American football clubs, and the target domain of defeat is metaphorically expressed as drowning, corralling, torpedoing, cooking depending on the names of clubs.

Audience-related variation is well illustrated by the difference between slang and standard varieties.  

Generally, slang is more metaphorical than standard varieties.

Example 2:

In Standard English anger is conceptualized as a hot fluid, fire, insanity, burden, vicious animal.

In American slang there is also the metaphor anger is physical tension in an object, e.g. to be flexed, to be bent out of shape 

Example 3:

In Standard English the concept of happiness is conceptualized through the metaphors happy is light and happiness is being off the ground.  E.g. They are on top of the world.  When I saw him, he was walking on the air.

In American slang these metaphors are elaborated as e.g. He’s sporting the gravity boots. She heard the news and just went into orbit.  Man, I think I’m levitating.
Metaphors are also used by subcultures as a way to differentiate themselves from mainstream culture.

5) The subcultural dimension–The religious groups   

An investigation of the discourse of people who attend Marian apparition sites tend to use more non-visual metaphors to describe their life and actions than it is typical in Standard English.  

Typically, people are taken to be agents with coherent intentions (I do, I decide, I want, etc.).  People who lack the agency and coherent intentions are perceived as mentally unstable.  

People who feel affected by religion and by the will of God, have a problem: if they downplay their own agency, they will be perceived as deranged, but they want to highlight the fact that they are guided by God.  This is realized by expressions such as I knew it from my heart.  The doors of my mind opened. Also they use more metaphors of hearing and touching than seeing. (Seeing is typically associated with rational understanding.)
6) The subcultural dimension—psychotherapeutic discourse

People who have some physical, mental or emotional problem as constituting a subculture.  

The concept of sadness is conventionally conceptualized through the metaphors sad is dark, sad is down, and sad is heavy.  

Sadness of related to the clinical condition of depression.

An analysis of how people talk about depression revealed four conceptual metaphors of depression: 

depression is darkness, e.g. It’s really like a black cloud.

depression is weight, e.g. I felt just so heavy.

depression is descent, e.g. I just went down.

depression is captor, e.g. I want to break out of this.

Three first metaphors overlap, but depression as a captor it typical of clinical discourse. normally people do not talk about breaking out of sadness.  

What is more, about 90% of the metaphors used in the clinical context rely on the down metaphor, much more than in the case of sadness.  

It seems that the down metaphors allows the patients to conceptualize their condition.

7) The diachronic dimension

Metaphors change in time within one language and culture.  

Example: the metaphors of the mind and mental processes.

The most common and down to earth metaphor—knowing/understanding is seeing
Expert or scientific theories often go beyond the common folk theories and they change over time.

This is so because their source domains change over time: 

· Plato used the metaphor of charioteer and two steeds to conceptualize the mind.  The charioteer corresponded to reason and the two steeds to passions and appetites.

· Descartes thought of the person and the mind in terms of early automaton models; later clocks and machines in general were used as the source domain.

· Freud built a hydraulic model, the basis of the psychoanalytic theory.

· Today the dominant source domain is the computer—the analogy between the functioning of the brain and the computer.

It has been also noticed that the preferences for metaphors within one language vary over time.

Example: anger is conventionally conceptualized as heat.  An analysis of the written texts in Old English and Middle English revealed that while this metaphors has always been used, the frequency of its occurrence is not stable: sometimes it is a dominating way to conceptualize anger, sometimes marginal.

This is puzzling, because this metaphor has physiological basis, and they do not fluctuate over time.  

It seems that culture and fashion can override biology.

8) The individual dimension

Finally, people (both artists, poets and ordinary people) create novel metaphors or elaborate the existing ones.  Very often someone’s personal background and interests function as a source of metaphors.

Kövecses gives an example of his colleague who extensively used metaphors based on the source domain of navy and ships to describe various activities of university life and administrative projects.  

Example:

to stand by for heavy weather
to anticipate problems with one of the initiatives

to need a star to steer by

complaining about a lack of strategic vision

to come in the mid-watch

arriving in the middle of a discussion or debate

to abandon ship


to drop a project

full-speed ahead


committing wholeheartedly to a project

This man had been an officer in the navy for over a decade.

Summary:

The metaphors vary not only across cultures but also within a give culture.  
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